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Appendix D – Parks and Recreation 
Influencing Trends 
 
The following information highlights relevant regional and national outdoor recreation trends from 
various sources that may influence recreation planning for Manassas over the next several years. 
 

Demographic Trends in Recreation  

 
 

Adult – The Millennial Generation 
The Millennial Generation, generally considered to represent those born between about 1980 and 
1999, represented about 30% of the Manassas population in 2015. In their book, Millennials Rising, 
the Next Great Generation, authors William Strauss and Neil Howe identify seven Millennials 
characteristics.

1
 These characteristics were discussed in a 2010 California State Parks article 

entitled “Here come the ‘Millennials’: What You Need to Know to Connect with this New Generation”: 
1. Special: Used to receiving rewards just for participating, Millennials are raised to feel special. 
2. Sheltered: Millennials lead structured lives filled with rules and regulations. Less accustomed 

to unstructured play than previous generations and apprehensive of the outdoors, they 
spend most of their time indoors, leaving home primarily to socialize with friends and 
families. 

3. Team Oriented: This group has a “powerful instinct for community” and “places a high value 
on teamwork and belonging.”  

4. Technically savvy: Upbeat and with a can-do attitude, this generation is “more optimistic and 
tech-savvy than its elders.” 

5. Pressured: Millennials feel “pressured to achieve and pressured to behave.” They have been 
“pushed to study hard and avoid personal risk.” 

6. Achieving: This generation is expected to do great things, and they may be the next “great” 
generation. 

7. Conventional (and diverse): Millennials are respectful of authority and civic minded. 
Respectful of cultural differences because they are ethnically diverse, they also value good 
conduct and tend to have a “standardized appearance.” 

 
The California State Parks article provides a broad range of ideas for engaging Millennials in parks 
and recreation.
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1
 Neil Howe and William Strauss, Millennials Rising, the Next Great Generation, Vintage: New York, New York, 2000. 

2
 California State Parks, “Here come the ‘Millennials’: What You Need to Know to Connect with this New Generation,” 

Recreation Opportunities. (2010), p. 4-6, http://www.parks.ca.gov/pages/795/files/millennials%20 
final_03_08_10.pdf, accessed January 12, 2015.  

The highest-ranking age cohort in Manassas in 2015 was the 25-34 cohort (at 16.5%), 
followed by the 35-44 cohort (at 14.2%), and 45-54 cohort (at 13%). In 2015, an 
estimated 30% of the population was in the Millennial Generation (currently age 17-36, 
a nearly 20 year span). About 19% of the population was in the Baby Boomer age 
range in 2015 (currently age 52-70; again, a nearly 20 year span). 
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In a 2011 study of the Millennial Generation,
3
 Barkley Advertising Agency made the following 

observations about Millennials and health/fitness: 

 Sixty percent (60%) of Millennials say they try to work out on a regular basis. Twenty-six 
percent consider themselves health fanatics.  

 Much of this focus on health is really due to vanity and/or the desire to impress others — 
73% exercise to enhance their physical appearance.  

 Millennials are also fans of relaxation and rejuvenation, as 54% regularly treat themselves to 
spa services.  

 Despite their commitment to health, Millennials stray from their healthy diets on weekends. 
There’s a noticeable difference between their intent to work out regularly and the amount of 
exercise that they actually accomplish  
 

Figure 1 illustrates contrasts between Millennials and Non-Millennials regarding a number of health 
and fitness topics.
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Figure 1: Millennials (red) Vs. Non-Millennials (grey) on Health and Fitness 
  
 
 
I enjoy the relaxation and rejuvenation 
  of spa treatments 
 

I tend to eat healthier during the week, 
  less so on the weekends 
 
I regularly follow a diet plan or program 
 
 I regularly eat organic foods 
 
Others might consider me a health fanatic 
 
 My physique or appearance  
 is very important to me 
 

 I am committed to fitness  
 2+ times per week 
 
 I eat healthy and do light exercise 
 
 I try to work out on a regular basis 

 

 0% 10% 20% 30% 40% 50% 60% 70%  
 
 
Source: Barkley’s Report on Millennials. 

  

                                                   
3
 American Millennials: Deciphering the Enigma Generation, https://www.barkleyus.com/AmericanMillennials.pdf, 

accessed May 2015. 
4
 Barkley report.  
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The demographic profile 
for Manassas, Virginia, 

indicates that about 
19% of the current 

population falls within the 
Baby Boomer age range  

(ages 52–70). 

Adults – Baby Boomers 
Baby Boomers are defined as individuals born between 1946 and 
1964, as stated in “Leisure Programming for Baby Boomers.”

5
 They 

are a generation that consists of nearly 76 million Americans. In 
2011, this influential population began its transition out of the 
workforce. In the July 2012 issue of Parks and Recreation magazine, 
published by NRPA, Emilyn Sheffield, Professor of Recreation and 
Parks Management at the California State University, at Chico, wrote 
an article titled, “Five Trends Shaping Tomorrow Today.” In it, she 
indicated that Baby Boomers are driving the aging of America, with boomers and seniors over 65 
composing about 39% of the nation’s population.

6
 As Baby Boomers enter retirement, they will be 

looking for opportunities in fitness, sports, outdoors, arts and cultural events, and other activities that 
suit their lifestyles. With their varied life experiences, values, and expectations, Baby Boomers are 
predicted to redefine the meaning of recreation and leisure programming for mature adults.  
 
In the leisure profession, this generation’s devotion to exercise and fitness is an example of its 
influence on society. When Boomers entered elementary school, President John Kennedy initiated 
the President’s Council on Physical Fitness; physical education and recreation became a key 
component of public education. As Boomers matured and moved into the workplace, they took their 
desire for exercise and fitness with them. Now as the oldest boomers are nearing 65, park and 
recreation professionals are faced with new approaches to provide both passive and active 
programming for older adults. Boomers are second only to Gen Y/Millennials (born between 1980 
and 1999) in participation in fitness and outdoor sports.

7
 

 
Jeffrey Ziegler, a past president of the Arizona Parks and Recreation Association identified “Boomer 
Basics” in his article, "Recreating Retirement: How Will Baby Boomers Reshape Leisure in their 
60s?"

8
 Highlights are summarized below. 

 
Boomers are known to work hard, play hard, and spend hard. They have always been fixated with all 
things youthful. Boomers typically respond that they feel 10 years younger than their chronological 
age. Their nostalgic mindset keeps boomers returning to the sights and sounds of their 1960s youth 
culture. Swimming pools have become less of a social setting and much more of an extension of 
Boomers' health and wellness program. Because Boomers in general have a high education level, 
they will likely continue to pursue education as adults and into retirement.  
 
Boomers will look to park and recreation professionals to give them opportunities to enjoy many life-
long hobbies and sports. When programming for this age group, a customized experience to cater to 
the need for self-fulfillment, healthy pleasure, nostalgic youthfulness, and individual escapes will be 
important. Recreation trends will shift from games and activities that Boomers associate with senior 
citizens, as Ziegler suggests that activities such as bingo, bridge, and shuffleboard will likely be 
avoided because Boomers relate these activities to being old.  
 
Boomers will reinvent what being a 65-year-old means. Parks and recreation agencies that do not 
plan for boomers carrying on in retirement with the same hectic pace they have lived during their 
years in employment will be left behind. Things to consider when planning for the demographic shift: 

 Boomer characteristics 

 What drives Boomers? 
                                                   
5 

Linda Cochran, Anne Roshschadl, and Jodi Rudick, “Leisure Programming For Baby Boomers,” Human Kinetics, 
2009.  
6 

Emilyn Sheffield, “Five Trends Shaping Tomorrow Today,” Parks and Recreation, July 2012, p. 16-17. 
7
2012 Participation Report, Physical Activity Council, 2012. 

8 
Jeffry Ziegler, “Recreating Retirement: How Will Baby Boomers Reshape Leisure in Their 60s?,” Parks and 

Recreation, October 2002. 
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 Marketing to Boomers 

 Arts and entertainment 

 Passive and active fitness trends 

 Outdoor recreation/adventure programs 

 Travel programs 
 

Youth – Generation Z 
In her article, Emilyn Sheffield also identified that the proportion of youth is smaller than in the past, 
but still essential to our future. As of the 2010 Census, the age group under age 18 forms about a 
quarter of the U.S. population. Nationwide, nearly half of the youth population is ethnically diverse 
and 25% is Hispanic. In Manassas, about 30% of the population is 19 and under.  
 
Characteristics cited for Generation Z, the youth of today,

9
 include: 

 The most obvious characteristic for Generation Z is the pervasive use of technology.
10

 

 Generation Z members live their lives online and they love sharing both the intimate and 
mundane details of life. 

 They tend to be acutely aware that they live in a pluralistic society and tend to embrace 
diversity. 

 Generation Zers tend to be independent. They do not wait for their parents to teach them 
things or tell them how to make decisions.

11
 

 
With regard to physical activity, a 2013 article published by academics at Georgia Southern 
University

12
 notes that the prevalence of obesity in Generation Z (which they describe as individuals 

born since the year 2000) is triple that of Generation Xers (born between 1965 and 1979). It 
suggests that due to increased use of technology, Generation Z spends more time indoors, is less 
physically active, and more obese compared to previous generations. The researchers noted that 
Generation Z is a generation that seeks social support from peers more so than any previous 
generation. This is the most competent generation from a technological standpoint but Generation 
Zers tend to struggle in and fear some basic activities such as physical activity and sports. 
 

Multiculturalism 

Our country is becoming increasingly racially and 
ethnically diverse. In May 2012, the U.S. Census 
Bureau announced that non-white babies now 
account for the majority of births in the United 
States. “This is an important tipping point," said 
William H. Frey,

13
 the senior demographer at the 

Brookings Institution, describing the shift as a, 
"transformation from a mostly white Baby Boomer 
culture to the more globalized multi-ethnic country 
that we are becoming." Cultural and ethnic 

                                                   
9
 Note: There does not appear to be a general consensus about the transition from Millennials to Generation Z.  The 

range sited in various articles puts the transition year anywhere from about 1994 to 2000. 
10

 La Monica Everett-Haynes, “Trending Now: Generation Z,” Arizona University UA News Blog, 
http://uanews.org/blog/trending-now-generation-z, accessed July 30, 2015. 
11

 Alexander Levit, “Make Way for Generation Z,” The New York Times, March 28, 2015, 

http://www.nytimes.com/2015/03/29/jobs/make-way-for-generation-z.html?_r=0. 
12

 David D. Biber, Daniel R. Czech, Brandonn S. Harris, and Bridget F. Melton, “Attraction to physical activity of 
generation Z: A mixed methodological approach,” Open Journal of Preventive Medicine, Vol.3, No.3., 310 – 319 
(2013), http://dx.doi.org/10.4236/ojpm.2013.33042. 
13

 Adam Serwer, “The End of White America,” Mother Jones, http://www.motherjones.com/kevin-drum/2012/05/end-
white-america, May 17, 2012. 

The 2015 demographic profile for 
Manassas, Virginia, indicates that 57.3% 
of the population was Caucasian and 
that the next largest single-race 
demographic was African American at 
14.9% followed closely by the Asian 
demographic at 5.7%. Additionally, 
34.5% of the population self-designated 
as being of Hispanic origin (irrespective 
of race). 

http://uanews.org/blog/trending-now-generation-z
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diversity adds a unique flavor to communities expressed through distinct neighborhoods, 
multicultural learning environments, restaurants, places of worship, museums, and nightlife. 

14
 

 
As the recreation field continues to function within a more diverse society, race and ethnicity will 
become increasingly important in every aspect of the profession. More than ever, recreation 
professionals will be expected to work with, and have significant knowledge and understanding of, 
individuals from many cultural, racial, and ethnic backgrounds. 

 Outdoor participation varies by ethnicity: Participation in outdoor activities is higher 
among Caucasians than any other ethnicity and lowest among African Americans in nearly 
all age groups. 

 Lack of interest reason for not participating: When asked why they did not participate in 
outdoor activities more often, the number one reason given by people of all ethnicities and 
races was because they were not interested. 

 Most popular outdoor activities: Biking, running, fishing, and camping were the most 
popular outdoor activities for all Americans, with each ethnic/racial group participating in 
each in varying degrees. 

 

Recreational Preferences among Ethnic/Racial Groups (Self-Identifying): 
Nationwide participation in outdoor sports was highest among Caucasians in all age groups and 
lowest among African Americans, according to the 2014 “Outdoor Recreation Participation Report”

.15
 

The biggest difference in participation rates was between Caucasian and African American 
adolescents, with 65% of Caucasians ages 13–17 participating and 42% of African Americans in this 
age range participating. 
 
African Americans 
African American youth ages 6-12 (52% participation), are the only age group in in the African 
American demographic to participate in outdoor recreation at a rate of more than 50%. By 
comparison, Caucasians in four of the five age groupings participated in outdoor sports at rates of 
60% or more, with only those ages 45+ (40% participation) participating at under 50%. According to 
the 2014 “Outdoor Recreation Participation Report,” the most popular outdoor activities among 
African Americans are running/jogging and trail running (18%); fishing (freshwater, saltwater, and fly) 
(11%); road, mountain, and BMX biking (11%); birdwatching/wildlife viewing (4%); and camping (car, 
backyard, backpacking, and RV) (4%).  
 
Asian Americans 
Research about outdoor recreation among Asian Americans in the San Francisco Bay Area 
(Chinese, Japanese, Korean, and Filipino)

16
 found significant differences among the four groups 

concerning the degree of linguistic acculturation (preferred language spoken in various 
communication media). The research suggests that communications related to recreation and 
natural resource management should appear in ethnic media, but the results also suggest that Asian 
Americans should not be viewed as homogeneous with regard to recreation-related issues. Another 
study

17 
found that technology use for finding outdoor recreation opportunities is highest among 

Asian/Pacific Islander populations. Over 60% of these populations use stationary or mobile 
technology in making decisions regarding outdoor recreation. 
 

                                                   
14

 Baldwin Ellis, “The Effects of Culture & Diversity on America,” http://www.ehow.com/facts_5512569_effects-culture-
diversity-america.html, accessed on Sept. 20, 2012. 
15

 Outdoor Recreation Participation Report 2014, Outdoor Foundation, 2014. 
16

 P.L. Winter, W.C. Jeong, G.C. Godbey, “Outdoor Recreation among Asian Americans: A Case Study of San 
Francisco Bay Area Residents,” Journal of Park and Recreation Administration, 2004.  
17

 Harry Zinne and Alan Graefe, “Emerging Adults and the Future of Wild Nature,” International Journal of Wildness, 
December 2007. 




